
This article has been accepted for publication and has undergone full
peer review. However, this version does not have the copyediting,
typesetting, pagination, and proofreading processes, which may result in
differences between this version and the final Version of Record.
The terms and conditions for the reuse of this version of the manuscript
are specified in the publishing policy. For all terms of use and more
information, please visit the publisher's website.

Accepted Manuscript

DOI:  https://doi.org/10.1080/01402382.2016.1192899

Citation: Morandi Stagni, R., Santaló, J., & Giarratana, M. S. (2020).
Product‐market competition and resource redeployment in multi‐
business firms. Strategic Management Journal, 41(10), 1799-1836.

https://doi.org/10.1002/smj.3207
https://doi.org/10.1002/smj.3207
https://doi.org/10.1002/smj.3207











































































































